
 
 
 
 
 

SUMMARY OF RULE CHANGES 
 
TREC Rule 1260-2-.09.  Deposits and Earnest Money. 
1. Principal brokers should distribute earnest money funds or forward them to 
an attorney for interpleader within 21 days from receipt of a written request for 
distribution. 
 
2. Co-mingling funds is expressly prohibited. 
 
 
TREC Rule 1260-2-.12.  Advertising. 
 
1. TREC now attempts to identify what is and what is not advertising. 
 
  

ADVERTISING NOT ADVERTISING 
Print ads Promotional material 
Radio ads Hats 
TV ads Pens 
Signs (all kinds) Business cards 
Flyers T-shirts 
Letterhead Notepads 
e-mail signatures Name Tags 
Websites Sponsorship of charitable or 

community events 
Social media (Facebook, Twitter, 
Vine, etc.) 

 

Video or audio recordings  
 
2. The advertising rule would now apply to ALL advertising - both those for 
property and for the individual agent (or team). 
 
3. TREC requires the firm name and telephone number to be present on ALL 
advertising.  TREC has now defined "firm name" as either: 
 
� the entire name of the real estate firm as registered with TREC  
 
OR 
 
� the d/b/a (doing business as) name which is registered with TREC. 



 
NOTE:  You must use all of either of these names.  You cannot shorten them. 
  
4. The firm name must be the most prominent name on the advertisement.  In 
other words, your name or the team name cannot be more prominent (think size, 
color, etc.) than the firm name on the ad. 
 
5. You can include telephone numbers other than the firm telephone number on 
the advertisement, but the firm telephone number must be in the same size or larger 
font than any other telephone number. 
 
6. The licensee must use their name as it is registered with TREC.  If you use a 
nickname, make sure it is registered as an a/k/a with TREC. 
 
7. TREC has identified examples of false, misleading or deceptive advertising: 
 
 a. if you use a franchise name, you must also use the firm name 
 
 b. Teams - TREC has identified several "forbidden" words for team 
names as they create an implication with the public of a separately licensed firm.  
These words are: 
 
  � "Real Estate" 
  � "Real Estate Brokerage" 
  � "Realty" 
  � "Company" 
  � "Corporation" 
  � "LLC" 
  � "Corp." 
  � "Inc." 
  � "Associates" 
  � or other similar terms. 
 
 c. Agents, offices, and teams cannot have a link which goes to an 
unlicensed entity's website where that entity is engaged in activities which would 
require a real estate license. 
 
8. Internet advertising: 
 a. This section of the rule only applies to internet advertising by 
licensees, not large, multi-office firms. 
 
 b. It includes internet advertising done via social media. 
 
 c. The listing company's firm name and telephone number (as it appears 
on file with TREC) must conspicuously appear on each page of the website. 
 



 d. Listing information which is provided by the AGENT must be kept 
current.  The agent is only responsible for 1st Generation Advertising.  In other 
words, you are not responsible for information which has been "scraped" from your 
internet postings. 
 
 
TREC Rule 1260-2-.39. 
1.  Commissions which were earned (defined as when contract was executed) while 
an agent was affiliated with a firm can still be paid in the event of the following 
occurs before the closing: 
 
 � licensee transfers to a new firm; 
 
 � licensee retires license; 
 
 � licensee in broker release status; 
 
 � licensee allows license to expire; 
 
 � death of licensee. 
 
 
  
 
TREC Rule 1260-2-.41.  Licensees who Hold Themselves out as a Team, Group, 
or Similar Entity. 
 
1. TREC still does not "officially" recognize teams, but uses this rule to begin 
regulations of "teams, groups, or similar entities". 
 
2. Members of teams, groups, etc. MUST all have their licenses affiliated with 
the same real estate firm. 
 
3. The team cannot establish a separate physical location apart from that of the 
real estate firm. 
 
4. ALL compensation to team members must come from the principal broker, 
not the team leader. 
 
5. The principal broker is ultimately responsible for the team members' actions 
and the oversight of all agents in the firm.  The principal broker cannot delegate his 
supervisory responsibilities to a team leader. 
 
 


